
Social Media Advocacy and 
Data Driven Outreach



Goals
● The Big Question: How is Congress using social media?
● The Content: How do we make it? How do we find it?
● The Process: How do we share and post it?
● The Campaign: How do we work together?



How is Congress using 
social media? 











Grassroots advocates care so much about their issues that 
they ‘plant seeds’ of concern and try to grow awareness 
and engage citizens.

Quick Poll: How many comments on social media 
are enough for a Congressional office to pay 
attention?

Grassroots



Grassroots

32 comments







How do we make (or 
find) good content? 



Digital Organizing is 
Organizing

Online Offline

Online organizing can’t replace 
offline organizing, but it can 
help us do our jobs more 
efficiently. 



Have a Theory 
of Change

How will you turn the 
resources you have into 
power you need to 
create the change you 
want?

Must be authentic, plausible, 
and real.

In digital organizing: How does 
the action we’re asking people 
to take create the change we 
want to see?

Usually an if/then statement: If 
we do [X] then [Y] will happen.



Tactics

Digital tactics often overlap 
with traditional organizing 
tactics.

▪ Applying public pressure
▪ Creating a media narrative
▪ Shifting public perception
▪ Mobilizing action



The Best Content 
Online

▪ Tells a story
▪ Taps into emotions
▪ Communicates a theory of change
▪ Visually interesting
▪ Tailored for each platform
▪ Skimmable
▪ Share-able



Social = Relationship Building

▪ No need for a large following.
▫ Be authentic and credible.
▫ Post your interactions to social
▫ Create posts that add value 

▪ Influencers want to help
▫ Ask to share and tag you
▫ Thank and praise them publicly
▫ Create posts for them!



Sourcing Content

▪ Build / Follow a Twitter list
▪ Follow hashtags & “influencers”

▫ Remember twitter is a conversation
▪ What’s trending 
▪ Ask for help lifting content!



What would be 
helpful for your 
organization? 



Thank you!
Questions?
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